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With greater access to information and decreasing attention spans, competing for that 
attention is no easy task. 
 
Video advertising is an often underutilized yet a growing form of engaging with your 
customers that provides value other mediums simply can’t. 
 
Video ads are the ideal attention-grabbing combination of visuals and a narrative — 
perfect for introducing your brand, showing off individual products, or driving sales. 
 
Organic engagement on video is higher than any other type of media, and 80% of users can 
recall a video ad they’ve seen in the past 30 days. 
 
Video is changing the way people shop and make purchasing decisions — 85% of 
millennials say they’ve made a purchase after viewing a marketing video. 
 
Videos Are Changing The Way We Advertise 
 
The dawn of the age of video advertising has created a paradigm shift for marketers. 
 
According to Forbes, Video ads now make up over 35% of all ad spending online. 
 
Video enables you to say much more with less — to construct a story for your brand 
that’s engaging and packs a punch. 
 
Social media platforms prioritize videos over other types of content, and videos help 
brands build more trust than traditional ads. All of these trends make it crucial to nail 
your video presence. 
 
10-15-30 seconds is the optimal length for a social media video ad, which allows you to hit the 
balance between catering to a short attention span and creating a meaningful narrative.  
 
However, Reddit’s Super Bowl spot, which was just five seconds, opened as if it were a car 
commercial, but then quickly flashed to Reddit's orange and white logo, which was 
followed by a message: 
 
"If you're reading this, it means our bets paid off," the message read. "One thing we 
learned from our communities last week is that underdogs can accomplish just about 
anything when we come together around a common area." 
  
So don’t discount THE POWER OF a 5 second video ad. 
 
 


